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Swiss Invasion

With exclusive boutiques, innovative technologies, and amazing audio

and video products, Goldmund enters the United States.

EY BRENT BUTTERWORTH

—EW INDULGENCES ARE not rcadily
available in the United States, but until
recently, those rarines included electronics

from Goldmund, the 27-year-old Swiss com-
pany that produces one of the preeminent
andio/video lines. After marketng most of is
products in only Europe and Asia, Goldmund
this year opened boutiques in two ULS. cities,
Mew York and Chicago, and will open a third
next vear in Los Angeles.

Americans now have easier access to items
such as a surround-sound processor (the Mimesis
24) that produces as many as 32 channels of
sound (compared with the eight channels
most systems offer), an $89,000 DVD player

ithe Eidos Reference) that may be the most
beautiful and extravagant audio/video compo-
nent ever created, and a towering speaker (the
Epilogue) crafted from half-inch-thick sheets
of rigid aluminum to eliminate the distordons
caused by vibrations of the speaker cabiner,
Perhaps no other high-end electronics manu-
facturer offers such a broad selection of tech-
nologies. In addition to speakers and DVD
players, Goldmund’s wares include video pro-
Jectors and processors, multiroom systems, and
touchscreen audio/video controllers. “We work
like a large company,” savs Goldmund president
Michel Reverchon, “We do strategy planning
for technology, where most of our competitors

Boutiques in Chicagoe (above ) and New York are offering many Americans their first glimpses at Goldmund's wares,
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« HOME ENTERTAINMENT m

At the Goldmund Heouse (top), a Los Angeles residence that the company has fitted with its
products, oudiophiles can experience the Telos 600 amplifier (bottom} and other wares.
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Seattle Home Thearter, and mransferred
its principals to Goldmund’s Los
Angeles office. From there, they travel
the country supervising the installa-
ton of Goldmund produces. “We will
eventually train installers who will
work out of the Goldmund bou-
tigues,” Reverchon says, “buc for now
the best way to ensure the gualiey of
service our customers demand 15 to
have a national installation team.”

Although the first two US. bou-
tiques are up and running, the best
way to experience the company’s
offerings is ro visit the Goldmund
House, a Los Angeles residence that
the company has fitted wicth an
extensive array of its products, The
installations range from $10,000-per-
pair bookshelf speakers with internal
amplification to a medinm-sire sys-
tem centered on a plasma TV to a
state—of-the-art system that includes
the towering Epilogue speakers, the
Eidos 720 video projector, and the
32-channel Mimesis 24 surround-
sound processor. This massive svstem
also features two stacks of $23,000
Telos 600, the most recent addition
to the Goldmund line and possibly
the most advanced andio amplifiers
ever created,

The Telas 600% distinguishing
characteristic is its ability o offer far
greater bandwidth than other amph-
fiers: approximately 3 MHz, com-
pared with a little more than 20 kHz
tor most audio amplifiers. Thus, the
Telos 600 not only exceeds the band-
wideh of almost all other audio
equipment, it actually approaches the
bandwidth of video gear, although
even humans with excellent hearing
can detect audio frequencies only as
hugh as 200 kHz. According to Fever-
chon, the purpose for producing such
a high-bandwideh amplifier was a
matter of timing,

“When you limit an amplifier’s
bandwideh, it delays certain audio
frequencies relarive to others” he
explains. “Nothing in nature pro-
duces a similar effect. For example,
no matter what frequencies of sound
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my mouth produces, they all leave ar
the same time, and they all reach your
gars at the same time. Delayving cer-
LA .I—Tt'q'l.'.li]]L']'t":. 'FH"::II.:l'Ill.:(::‘\ i COom-
pletely unmatural effect. It che reason
why you abways know when you are
hearing reproduced sound rather
than natural sound.

“Your brain can derece a delay of as
litle as 10 microseconds,” he conmnues,
“To completely eliminate perceptible
delay, you have to expand the ampli-
fier’s bandwidth to at least 100 times
normal, or 2 MHz"

Reverchon says that Goldmund
began working on expanding the

bandwidth of its amplifiers 1n 1984
and only recently succeeded. “I
could have a nice house in Beverly
Hills for what we spent d:;x-'r_'h'.up!ng
this," he says.

In the Goldmund House, each of
the two Epilogue speakers is powered
by a stack of three Telos 600s, with
each amplifier capable of generating
GO0 watts of power. Although it is dif-
ficult eo imagine an amplifier produc-
ing a dramatic improvement in such
an extraordinary system, the Telos 600
does just that, The system sounds far
more lifelike than it did with the pre-
vious generation of amplifiers.

“Our goal 15 to make the sound
easier to accept,” savs Feverchon,
“Many systems color the sound to
make everything sound nicer, much
a8 a musical instrument manufacturer
L]l]th, bt wviou have that colomtion on
everything you listen to. It repeti-
tive, and it masks the subtleties. You
get bored with it after a few months
and go buy something else. We do
the opposite; we make the audio and
video rc'pl'm‘h:t:tmn more true” H

Goldmumd LI8A, 8858 465, 3001,
e feddetizensd, cos

Even Goldmund’s mid-level gear, such as its Mimesis and Eidos components {above),
exhibits astounding craftsmanship, Below: The 389,000 Eides Reference DVD plaver.




